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4A: Marketing

Using Smart TVs to improve Broadcast TV content
engagement: Evidence from a large-scale
randomized field experiment

Al-Human Hybrid Salesforce in Customer Purchase
Funnel: Evidence from Two Field Experiments

An Experimental Investigation of Tipping Behavior on
Digital Platforms

Dynamic Marketing Policies: Constructing Markov

States for Reinforcement Learning

Encouraging the resumption of economic activity
after COVID-19: Evidence from a large scale-field
experiment in China

4B: Methods IV - Variance Reduction

Regression Adjustment with Synthetic Controls in
Online Experiments

Towards Optimal Variance Reduction in Online
Experiments

Isotonic Regression Adjustment for Variance

Reduction

Online Balancing Design

Optimal Design of Experiments in Panel-Data Settings
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4C: Policy Learning and Targeting

Learning Efficient Interpretable Policies on
Experimental Data

When to Target Customers? Retention Management
using Dynamic Off-Policy Policy Learning

Counterfactual Evaluation of Peer-Review
Assignment Strategies

Efficient Heterogeneous Treatment Effect Estimation
With Multiple Experiments and Multiple Outcomes

A Framework for Causal Segmentation Analysis with
Machine Learning in Large-Scale Digital Experiments
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